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Taking a Stand on Social Issues



Taking a Stand (Post-Election)



New Research from the Council

 Online poll conducted of 92 
corporate public affairs 
executives 

 Released in August 2016



Pressure to Engage on Social Issues
Public Pressure Over Last Three Years

Increased 
Somewhat

45%

Stayed the 
Same
40%

Increased 
Significantly

15%

Source: Public Affairs Council survey of 92 corporations, 2016



Pressure to Engage on Social Issues
Public Pressure Over Next Three Years
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Same
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Source: Public Affairs Council survey of 92 corporations, 2016



Where Pressure is Coming From
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Source: Public Affairs Council survey of 92 corporations, 2016



Social Issues Gaining Recent Support
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59% 59%
54% 52% 50%
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Source: Public Affairs Council survey of 92 corporations, 2016



Most Common Advocacy Strategies
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Source: Public Affairs Council survey of 92 corporations, 2016



Advocacy Strategies Affecting PACs
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Source: Public Affairs Council survey of 92 corporations, 2016



New Research from the Council

2016 Public Affairs 
Pulse Survey

 Telephone poll of 1,000 Americans
 September 2016
 Conducted by Public Opinion 

Strategies
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Source:  2016 Public Affairs Pulse Survey



Is Business Playing a Positive Role?

Source:  2016 Public Affairs Pulse Survey



Opinions of Firms That Take Action

Source:  2016 Public Affairs Pulse Survey



What This All Means

1. Many employees expect their companies to be engaged 
in social issues.

2. As a business decision, many firms have decided to 
speak out on issues like discrimination.

3. Yet many business anti-discrimination efforts go 
unnoticed.

4. Most Americans say they would favor additional corporate 
steps to end discrimination in all major forms. 



New Business Challenges

1. How do you manage shifting issues and expectations?

2. How do you tie your company to the right causes?

3. How do you manage relationships when your company’s 
views are not popular with major political leaders?

4. How do you manage a PAC when you are caught in the 
middle?



What Should PACs Do?



#1: Talk to Leadership

• Discuss growing trend with:
– PAC Board

– Corporate Board

– Senior leaders

• Flag activist or media interest

• Discuss ideological vs. pragmatic approach
– Are issues business or social to your company?

– What are the top ones that affect your company and impact 
“license to operate”?



#2: Have a Process You Can Explain
• Mission of the PAC and PAC contributions

• Reasons for support 
– 2015 PAC Benchmarking Report – Top Criteria for Contributions:

• *Political alignment up from 16% in 2011

• Decision-making process

• Key decision makers

31%

43%

61%

66%

77%

Political alignment with
customers/other stakeholders

Leadership positions held

Voting record consistent with
goals

Facilities/locations in district

Membership on key committee



What Are Your Criteria?



#3: Proactively Plan Your Response

• Transparency decisions

– Response to media, activist groups

• Explaining it to eligibles

– How does the PAC prioritize which issues are within decision-
making framework?

– Business vs. ideological issues

– Issue priorities may shift over time

• Game out the who, what, when of a response
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