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Topics for today

L Which platforms to use — and how to get the most from them
[ How to create and maintain a professional online profile
Q Strategies for connecting with hiring managers and headhunters

Q Using social media to find and screen candidates

O How your existing network can help you reach decision makers




5 Step Process 1
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Evidence Learn




Know Story to Promote It 1

BrandMirror
YOUR PROMISE. DELIVERED.

a

Intentional

N

Know What You

Relationshi
P Want

Building

Develop Your Research &

Evidence Learn




Your personal brand is your story. L
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Promise Reason to Say YES

Experience Calling Card

Emotional Connection Reputation




5 Reasons You Need a Personal -
Brand S
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‘ IMPACT
' Relevant

. Stand Out
‘ Value

Build Your Brand Story Before You Need It

‘Self Awareness




Identify your top 3 Strengths

Current Strengths
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Strategy
PR

Social Media

Validate

Address Gaps

Ask for Feedback

Identify Leaders

Changes?
Market Trends

Invest in Learning

Mentor




Perception is Reality. L
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Audiences
yourself ? e Friends
* DPeers
e Network
Google Perception * PR Community

. Community

e Alumni
* Family
e Future

employers



Asking is a powerful tool

Ask peers, family, teachers to Beyond the
describe you (internal &
external) _B'OX_

Choose words that describe you
(Ex: fun, responsive, gutsy, on
time, people person)

Do these words align with what
you would want said about you?
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Which values matter? -
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What moments matter the most? -

Leadership & Impact High

Low
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Rowing Coach People Manager
Marketing Strategy 2012 —

“Ah Ha” Moment

“Moment of

Obligation”

I am the Purpose Sherpa for executives and
entreprenellrs.

Early Life Later

12



What is your leadership purpose
stmt?

I am a leader

leveraging my key

skalls: .- o :
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Know Story to Promote It

Know Your Self

a

Intentional

N

Relationship
Building

Develop Your Research &

Evidence Learn
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Choose on purpose, don't just

freefall.
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Question: What do I find most interesting?

Question: What company has the right culture and

values that align with mine?

Question: What unique skills and experiences can

I bring to this role?
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irst Digital Impression

Jennifer (Pulling) Dalton

amcing Comce | Liarbatiog

Join Us @BrandMirror
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5 Step Process

a

Be Intentional

Develop Your

Evidence

Know Your

Self

Know What
You Want
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Getting started iIsas easy as 1, 2, 3 L

Companies

LinkedIn
Top 50 to work for
Muse

Glass Door
Fortune

Forbes

Top 50 CEOs

Top HR winners — companies that present at
SHRM

Companies at SXSW
Top 50 in each industry
Social Media
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LinkedIn
Google
Thought leaders
Conference speakers

Create one

Your network

LinkedIn
Networking Events
Blogs

Twitter

Quora
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LinkedIn Queries...
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mpany name
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in | PREMIUM : or people, jobs, companies, and more Advanced

Home Pr e Busin g — . -

m 4,769,363 results - View results in Sales Navigator o Jobs you may be interested in Preferences: ) ]
Adh d
Ll 1st Connections »  2nd Connections x  Group Members - AdChoiess [~ What | ti Id like t K in?
I S Tt s at location(s) would you like to work in?
Jobs Advanced People Search
Keywords Relationship Upgrade to access multiple
"pr" and/or "technology” ar ist Connections Groups
] Znd Connections Harvard Business Review ‘;‘
First Name Group Members Georgetown McDonough School of Busine -
3rd + Everyone Else Connect: Professional Women's Network
Beta Gamma Sigma - The International Ho. |
Last Name Location 360°Reach Personal Brand Group -
e Current Company | Years of Experience Your job activity is private.
Industry 11| Function
c Sorry, no jobs match your current preferences
ompany Past Company Seniority Level Y ! ! i
Try broadening any of your criteria to get more results. For example, instead of "Manhattan,” try "New
School Interested In York City.
School
Profile Language Company Size
Location
Nonprofit Interests ™ Fortune
Located in or near. =
When Joined " : :
Cotatry Discover jobs in your network
Reach out to your connections for a referral
United States = v
Postal Code
2124 Lookup Googl /1?
Ug e )
Within
25 mi (40 km)
BBA&T Careers Google Careers AstraZeneca Careers

1,279 jobs 2,287 jobs 536 jobs




O

Ways to search (industry, topi
reviews) Brenaaoeo

Go

SIGH LP
I T JOIN THE LIST
s your company a fop Fndouthowtn (SRR
Workplace? putcipateinme MMM
THE MORNING CALL Tap Warkplaces
We're actively recrulting for particlpants in L i
these Top Workplaces programs:
FE— 1 MILLION EMPLOYEES
Dglassdoor Jobs  Companies  Salares  Inlerviews : Empkyers  Postadob & Sgnin 4 el SURVEYED
PUBLISHED LISTS
HOW DO YOU COMPARE?

Did your company make

the list?
[BN] = O

WorkplaceDynamics

Take a look at the most recent Top Ncrur BT i BUvvaLo News
Waorkplaces lists from our publishing
partners.

Get Hired. Love Your Job. [ view nesu J,

Compenies & Reviews  Salaries  Inlerviews

Upiod & (E5ume to apply from anywhere.

Indeed
SimplyHired




Build & Prioritize Ideal
Opportunity List Brendatoer

Sustainability / PR Look on LinkedIn Scott V. High
Association Director of PR Jane G. Need to establish Medium
Capital One Corporate Communications Research Nancy W. Not sure
Every Child Fed PR, Marketing, Outreach Rachael Jen D. High

45% of Fortune 500 have social media links on their career page - follow them and share content (stay up to date)




5 Step Process

a

Be Intentional

BrandMirror
YOUR PROMISE. DELIVERED.

Know Your

Self

N

Know What
You Want

Research &
Learn
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What makes you unique & y
original?
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Your Skill
Set




In a recent Jobvite survey, 55% of recruiters change their mind

about a candidate once they see their social media profile.
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Think before you act. You cannot take
It back.
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We have a Show & Tell Culture -
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YOUR PROMISE. DELIVERED.

Video /
Photos

Community

G RIGHT

]

San D]EQD | 2015

0‘- uxpa

Attending / cnnference

5 Mistakes You are Making et .
on LinkedIn = Speaking
February 8, 2015 Conferences
© 60,814 o 3

Speaking :

- g/ Presentations
Meet Ups
Social Media

ni
?ﬁl
...... A
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Increasing your relevance and y
visibility S




5 Step Process

Be Intentional

Develop Your

Evidence

Know Your
Self

Know What
You Want

Research &
Learn

BrandMirror
YOUR PROMISE. DELIVERED.

29



Be Intentional with Your Story

I}] Brand Mirmer

Page Messages Notifications Insights

PFublishing Tools

LIFE ISN'T ABOUT FINDING
YOURSELE LIFE IS ABOUT
CREATING YOURSELE

- Gearge Bernard Shaw

l YOUR PROMISE. DELIVERED,

Bresouerer

Greate Caito Action | | = Share [ Moot ses
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LIFE ISN'T ABOUT FINDING
YOURSELF. LIFE IS ABOUT
CRE&TING YOURSELF,

YOUR PROMISE, DELIVERED, el

= Chesaning Yos Brand for Lile | Gecrpesown

LIFE ISN'T ABOUT FINDING
YOURSELF. LIFE IS ABOUT
CREﬂTING YOURSELF.

LIFE ISN'T ABOUT FINDING

YOURSELF. LIFE IS ABOUT
CREATING YOURSELF.

- George Bernard Shaw
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Develop your own “visibility”
strateqy

What do you know?

What are others saying about
this topic?

What is your story &
evidence?

Will your audience care?
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Choose the Channel that Works for -
You e

Tip: Pick 1-2 and do them well
Tip: Align with your brand & your opportunities
*LinkedIn is tablestakes




Be interested to be interesting.

Engage online

Follow, comment, reply, share

Pick your top 10-30 people and get on their radar screen

Always reply, tag & hashtag intentionally

Jennifer {Jen) Dalton commented on this 1h

Jennifer (Jen) Dalton
g Thought Leadership & Master Brand Strategist | Linkedin Expert | Speaker | Be ...

Have you checked to see what your Social Selling Index (SSI) is on LinkedIn? Think of it
like a Klout score or a visibility & networking score. Get your score today. #GetYourSSI

Get your LinkedIn Social Selling Index - if's free

business.linkedin.com * Your SSI measures how eflective
you are at establishing your professional brand, finding the
right people, engaging with insights, and building strong relat.

Like + Comment « Share - gm2
l David Belden Jen, Can | count on you to improve my score? 2h

ﬂ Jennifer (Jen) Dalton Of course David Belden! Let's talk about ways to improve it 1h

Add a comment..

BrandMirror @ BrandMirror - Jul B

— Plan to be #entrepreneur or team lead?
Self-awareness essential for a successful
#authentic leader @Inc buff.ly/1KQbHRG

3 3 WiEw summary

BrandMirror @ BrandMirror - Jul B

= |MpP to know rivals RT @MelCarson: How
to Analyze Your Competitors as You Build
Your #PersonalBrand via @delightful
buff.ly/1He5zQP

2 1
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4 T's That Are Not About You i
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Inform
® Inspire
® Influence

® Ignite

Published by Jennifer (Jen) (24) See more »

; ,.. i
]
i Ml ";U-.ﬁ

My
8

Personal Choices Impact 4 Ways to Stand Out Like 6 Insights from the Field for
Your Professional... Noisebreaker Jon Stewart  Entrepreneurs
August 12, 2015 August 7, 2015 June 23, 2015

Join Us @BrandMirror




What should your plan look like?
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Actions August September November

Keep O What do you do now that you like? O LinkedIn O LinkedIn > LinkedIn
O Twitter O Twitter > Twitter
© Facebook

Start O Identify 3 topics you want to talk O Topic 1 O Topic 2 © Topic 3

about O My own site — branded.me

L) Use HootSuite or BufferApp
O Content tools (BuzzSumo,

ContentGems, Feedly)

Stop O What is not part of your brand? Stop O What is not working? O Facebook is too personal — > What else should you stop?
talking about it. removing it.
Change O Double check your profile content O Try Quora
O Create video

O Periscope




Create your own website / e-

portfolio

& bmnded_me Home Features Themes Pricing Hire a Pro Domains

Create Your Brand

Generate a fully customizable
personal website in seconds.
Get started for free!

in Signup viaLinkedin ?

Mo LinkedIn profile? Sign up with email

= —

own page up and running in minutes."

., Runa Magnus
I "Wow! Talking about an easy process - | literally had my TIM E ?LJ:![I\DIEEsii

Logi" m

Inc. Entrepreneur
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Practice, Practice, Practice

® Informational Interviews
® Networking
® Interviews

® LinkedIn

® Resume
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3 Actions from Today 1
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ORORO
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If you find yourself asking yourself

(and your friends

wiReally

i 9
a wr1ter,Am I

REALLY.n artiser

Chances are
you are.

The counterfeit innovator is
wildly self.confident.

The real one

48 scared
to
death.
* Steven Pressfield "the War of Art*
£ih
3 - - 5 . .
- & &
- -~ g
‘| - Y
m . ”
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START WHERE YOU ARE.
USE WHAT YOU HAVE.
DO WHAT YOU CAN.

- ARTHUR ASHE

BrandMirror © 2015 All Rights Reserved.



Thank You!
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Jen Dalton
jendalton@brandmirror.com

www.brandmirror.com

@BrandMirror
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