Building Your Brand as a Leader

Dorie Clark

dorieclark.com
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8 STRATEGIES TO BUILD YOUR
LEADERSHIP BRAND



1) Find Your 3 Words




2) Work Backwards




3) Make the Ask
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4) Nights and Weekends




5) Get a Wingman
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6) Mindshare
vs. Market
Share




Assumptions




8) Get Luckier

HARVARD BUSINESS REVIEW PRESS

e

- ~LUCK

WHAT IT TAKES TO BE
AN ENTREPRENI
AND BUILD A GREAT BUISIIR:.‘?:SEN e

MO KT RICHRD L MERINGR, T




What will you do
differently starting
today?



How to Find Your
DEFINE

BRAND Breakthrough Idea
IMAGINE and Build a Following
FUTURE
Around It
L=
Reinventing Dorie Clark

yYou

DORIE CLARK
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Download Your Free 42- Page Stand Out Workbook
www.dorieclark.com




