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Mobile v. Desktop

70%

Mobile Traffic

80%

Sponsored Content Mobile
Engagement

Share an article, photo, video or idea

& Write an article @ Image 1 Video m

Sort by: Recommended ¥

Amala Jain
Sales Representative at Energence

Connections 149 Helen Bradl
e elen Bradley LLL
Who's viewed your profile n ‘ Managing Director at Philosophy Science LLC

3hrs

DJ Allison « 1st o
Environmental Project Manager/Departme
1d « Edited

We're growing and looking to add more talented,
career-minded biologists, planners, and GIS folks to
our team! We offer great opportunities to ...see more

Access exclusive tools & insights ) i .
& Try Premium for Free Go allin on infrastructure—digital and analog, e.g., mobile and broadband

infrastructure, roads, bridges, airports, etc. Tie every initiative to the number of
jobs that will be created (and provide training where gaps are most ... see more

Your communities 8Likes -5 Comments

Favorites & Like = Comment /> Share
# WomenlnTech

Susan Luker On average, coal power plant produces 50% more CO2 than 1min
&4 Australia Women's Securi... natural gas power plant.
# TLOR Like Reply

e Add a comment
Groups

#4 Australia Women's Securi...
&4 Sydney College Alumni Group + Follow ===

FixDex
&4 Girls Who Code Promoted

Show more

GIS Manager in Oakland, California, United States

aecom.jobs

How do you decide which features are most important? Download our new eBook
for a complete guide to building features your users want! http://pin.it/y-sDbH2

Events
() [Host] San Francisco Desi...
(5 TechCrunch Disrupt 2018

3 Likes

N Like =] comment A Share

Be the first to comment on this

Plantronics e
P ol 37421 followers
d

Introducing Plantronics Close Conversation Limiting
L our next generation microphone noise canceling
technology designed to combat the challe ...see more

Hashtags
# WomenlnTech
# MyFirstiob

# Financefridays

#  Dhilanthenny



Creating a Great Profile

www.linkedin.com/in/ericapyatt/ Q % Fﬂ O

Photo & Custom
SIS ' A
== geias , g{é

Background Image Nyl /avm—

Stand out and show some personality \\ E 91\/@ BT Doasaiml

with a custom background. Background s ‘\%] . )

images are a great opportunity for "‘" p
Add profile section ¥ More...

organizational branding. crica (Kraus) Pyatt B tnkedn

GW  The George Washington Uni...

Helping advocacy organizations and government tell their
stories and connect with their target audiences

PrOfIIeS Wlth phOtos get 9X more Washington D.C. Metro Area - See 500+ connections -
Connection requests) 21X more VIeWS See contact info
and 36x more messages.

Add a Summary

About Z

Your summary should
I've been passionate about advertising and storytelling since a second-grade field trip to an ad agency. Combine that
with a love of all things government and policy and that's me...I've spent my career working with campaigns, advocacy be yo u r. e | evatO r. p itC h

groups and governments to tell their stories and engage stakeholders.

WI]E — an overview of who
] 'd [E]

you are and where you
want to go in your
career.



Creating a Great Profile

www.linkedin.com/in/ericapyatt/ Q % Fﬂ O

Photo & Custom

Background Image et e
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Stand out and show some personality \ A N - Nghvems
. \ \ - \J@ B %%jﬁm_ o
with a custom background. Background o3 E
images are a great opportunity for \ -k .
organizational branding. 7 Headline
Erica (Kraus) Pyatt M @ tneedin 6-12 words to tell
) ) Helping advocacy organizations and government tell their GW  The George Washington Uni...
Proflles Wlth photos get 9X more storLes and connect with their target audiences people What you do
. . Washington D.C. Metro Area - See 500+ connections -
connection requests, 21x more views See contact nfo
and 36x more messages. Summary
About Vi
I've been passionate about advertising and storytelling since a second-grade field trip to an ad agency. Combine that Your Summa ry iS your

with a love of all things government and policy and that's me...I've spent my career working with campaigns, advocacy
groups and governments to tell their stories and engage stakeholders.

elevator pitch — an
mz}lm overview of who you
are and where you
S want to go in your
career.



Creating a Great Profile

Experience

Focus on accomplishments and the
impact you had on your team, and the
business.

Experience

Linkedin
m 2 yrs 9 mos

Senior Account Executive - Advocacy & Government
Sep 2016 - Present « 2 yrs 9 mos
Washington D.C. Metro Area

| cultivate new business opportunities and work with clients to develop and optimize campaigns

that suppert their marketing goals utilizing Linkedin's content marketing solutions.

My focus is within key Government, Non-profit, Public Affairs and Advocacy accounts.

Culture Champion
Jun 2017 — Present « 2 yrs

Volunteer Culture leader for the DC office. | currently co-lead the DC Office chapter of Women @
LinkedIn.

Previously, | co-chaired InDay and major events planning from 2017-2018 and attended ... 5ee more

Skills & Endorsements

Take skill quiz

Add a new skill

V4

View 6 pending endorsements

Strategic Communications - 3

David Besnainou and 2 connections have given endorsements for this skill

Advertising - 3

. Endorsed by Richard L Brown, who is highly skilled at this

Integrated Marketing - 2
David Besnainou and 1 connection have given endorsements for this skill
Industry Knowledge

Marketing Strategy - 3 Marketing Communications - &

Skills

Include technical skills,
industry expertise and
soft skills



Really Leverage Your Page

Complete Your Page

Companies with complete information T8 ot e e e 4 Linkedin
get 30% more we ekly views. Ve s s | @ o

The news you need to start your day: https://Inkd.in/eN4AVSY #DailyRundown
= ==

Post Content

Post daily to drive engagement and grow your organic R
following. Post a variety of content types and ask questions

“ Golden Phase At vew

to spark conversation. Manage and post from mobile. , e

[T a— roerbog rortant b e 7 e
; . date yet for return of MAX jet; Comcast eyes health care market, and more top

:din Daily Rundown (US) on Linkedin

Content Suggestions e e

Like [=] comment F>Share

Qvervizw

Use content suggestions for easy sharing =

and inspiration. —

[,
. Linkedin

P

mest ampartant technologies In game cesign
4 @ 0hrw o B 19 e T g Seag 9 e e o Z
g Leaming + Folow
Wi Dol Py s

™ Linkedin Talent

Locations Salutions + Folow

| o -



Long Form

Content

Note: for individual
member profiles only

Stephen Ubl posted this

Drug companies tsit't
want you to know the
pnce yrice of your medlcme.

F wv [ how 1 r' €Y ¢ '
!v y [ ™ a\Vi 2 ( ) ;'-']1 ] ||k
Ne .‘[ ) MOV o 1 'T‘ . {.

R —

OPINION: Drug list pnces in ads would be confusing

Aspen ldeas Festival #SpotlightHealth: Sustaining Innovation,

Affordablllty and the Future of Medicine

Mantic 55

, View in Sales Navigator ’ ‘ More... |

Stephen Ubl - 2nd Ml ws PhRMA
President & CEO of PhARMA @2 st Cloud State University

Washington D.C. Metro Area - 500+ connections - See contact info

No Patient Should Struggle to Afford
their Insulin

9 51e:|hr:r.| le. 12 articks | 4 Follow

Ewery day, [ watch my teenage son, Chris, manags his diabezes.

Type 1 diaberss iz an incredibly challenging dizeasze, sspecially for children and

adolescents. Chris has to prick hiz Snger for a blood sampls four to five times a day

to check hizs blood sugar level and inject insulin at every meal and bedtime. Too
much insulin can lead to dangerons lows. Too little insulin can lead to equally

dangerous highs and long-term health complications.

When you add in other variables that can impact blood-sugar levels, like sports and

Euf!ll'lE hormones associated with bein E 4 TeEnaget, it takes incredible focue and

determination C"“'E“’E’EI""" izzaze d E -im and dE -0out.




Video
Engagement

More than 50% of LinkedIn
members are seeing video in
their feeds on a daily basis

Video Formats: 1x1, widescreen,
vertical (coming soon)

like an emense honor.

| was really nervous for the past few days, but after a
great talk with JT McCormick (he's awesome) | feel
confident and ready to take on this amazing
challenge

I'll update all of you guys as the days progress! Till
next time!

522 Likes « 231 Comments « 23,307 Views

& Like [=] Comment /D Share

Likes

LSO -

Comments Sort by Top C

~

N\ KWaovin Cahamal . 24 2NA .

-ﬂﬁ Leave vour thouahts here... FO1



Live Video

Currently beta-testing for
individuals and Pages

Good live videos are timely and
interactive

Appear as a standard video post
once the live-stream is complete

%’b Daniel R.

Katherine Gregson
Awesome to see live feed on here.
Where are you?

. Lakshmi R.
Hi

.va Sorabh Sharma
Bl Elon Musk

. Terrance P.

Wow (¢ is this new?

B Gt @ O

b




Short-Form

Posts

VY 0O

Like

Celebrate

Love

Insightful

Curious

= Erica Pyatt ainly
Helping advocacy organizations and government tell their stories and connect ...
® sh

"We don't necessarily see a decreased engagement but rather a shift of focus in the
objectives and their relevance among marketers.” https://Inkd.in/dnbMSPF
#socialmediaadvertising

Social advertising channels 2019: Growth, trends, spend

clickz.com
CHCKZ.COM


https://blog.linkedin.com/2019/april-/11/introducing-linkedin-reactions-more-ways-to-express-yourself

Hashtags

#publicpolicy

Start a post i% .« )

Sort by: Top =

dian School of Public Policy + Follow ===

iscussion event held yesterday with our industry partners is in the news
y to share the coverage with you all. Read more about it in case you
dustryspeak #ispp #publicpolicy #policyeducation Parth Sh | s

. J J
\
PUBLIC POLICY CAREERS
IN CORPORATE SECTOR

INDIAN
SCHOOL
OF PUBLIC 25 MAY 2019

POLICY CONSTITUTION CLUB OF INDIA, NEW DELHI



Understand Your Organic Audience

Fo I I owe r Follower Demographics @ Data for: Job function ¥
A@@JMI ¥efowers members, other Topjob functions o

Job function

. Engineering 45.49%
stakeholder audiences, or vendors? Operations Seniorit —
Program and Project Management  Industry B 718%
Education Company size B 622%
Business Development 5,130 B 5.74%
Fooe ComtentSugoestions Aty Ady @ Admin tooks 7 Arts and Design 1,003 W 291%
Industry + BSH INFRA Put. Ltd, & Research 1874 HEE 2.86%
Location . Lf:art!-’}:‘:l;“ikr‘:g_:nr end to end solutions in Civil, Construction, Finishes, Interi... Sales 1’479 - 2.26%
Science and Environment Information Technology 1,450 B 2.23%
oo funetion * Administrative 1,133 W@ 173%
Seriority + The Arup Journal 2019 lssue 1 &2

In this edition, we look in detail at the Hong Kong-Zhuhai-Macao Bridge - the I...

Science and Environment

Four principles for the future of city streets (2
Cities can leverage design and technology to re-think our streets for pedestrian...

373 Engageman: rats

Civic Engagement  Society and Culture  Politics and Law  Sodal Issues

. Content Suggestions

Chicago Uncovered: NEMA Chicago 2

- e Use this to understand what content
your followers, or the broader LinkedIn
universe, is engaging with

235

Politics and Law

Kiewit Infrastructure wins contract for Klamath River dam removal ... 2
The Klamath River Rerewal Corporation (KRRC) has entered into a dam remova...

26% Dngsmamaiia

Science and Environment



Then Amplify to the Right Audiences
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Note: only
Pages can
advertise

01 02 03
Policymakers & Media Members
Influencers

Educate the people who work in
the industries that make and
influence legislative and regulatory
policy. Build a solid foundation,
and then make the ask.

Targeting strategy:
1. Industry

N

Company Name
Job Title
15t Party Connections

W

Reporters use LinkedIn to research
the issues, industries, companies,
and people they cover. Make sure
reporters know where you stand
on anissue and have easy access
to your research and data.

Targeting strategy:

1. Industry + Job Function
2. Job Title

3. Upload Press List

Acquire and activate advocates,
and make sure your members
know you’re advocating on their
behalf.

Targeting Strategy:
1. Member & Prospect Lists
2. LinkedIn 15t Party Data

* Industry

* JobTitle

* Function

« Skills

* Seniority




<  LinkedIn Code

DISCOVER MY COMMUNITIES

Party Tricks

Add contacts E]

Scan QR code -

Find nearby (ON) @
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