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R E A C H I N G  E U  P O L I C Y  AU D I E N C E S  O N  T W I T T E R  &  
L I N K E D I N  



H E L LO,  M Y  N A M E  I S  B R E T T.  

 

• I lead FleishmanHillard Brussels’ Digital, Social & Creative Team 

 

• 12 years in policy and comms in BXL and NYC. 

 

 

 
 

 

 



F I N D  M E  O N  L I N K E D I N  

 



TO DAY  

 

• The rise of social media in EU public affairs  

 

• Using Twitter & LinkedIn together 

 

• “Hacking” Twitter for public affairs 
 

 

 



Why has it happened? 

THE RISE  OF  SOCIAL  MEDIA IN EU AFFAIRS  



F L E I S H M A N H I L L A R D  7  

EU INSTITUTIONS ARE BECOMING 
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CALLS FOR GREATER (LOBBYING) 

ARE ON THE RISE. 
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AND THE ARRIVAL OF A 

 

PROMISES TO PERMANENTLY ALTER  
EU POLICY DISCOURSE 
IN BRUSSELS AND BEYOND. 



F L E I S H M A N H I L L A R D  1 0  

ONLY THOSE WHOSE OFF- AND ONLINE PRESENCE EXUDES 
TRUST, KNOWLEDGE AND GOOD INTENTIONS WILL BE 
ALLOWED A SEAT AT THE TABLE. 



Which ones actually matter? 



The cocktail party 

The boardroom 
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H OW  E U  P O L I C Y  AU D I E N CES  CO N S U M E  
I N FO RM ATI O N  

 



meetings, events and 
position papers

infographics, video, 
Wikipedia

stakeholder websites and 
social channels. they are listening  

LinkedIn (28%) 

 

TO P  5  TA K EAWAYS  
 



Traditional pan-European and national 
media (67%) EU-focused media 

(58%) 

Twitter
 

search 
engine and social advertising

craft 
attention-grabbing content 

 

TO P  5  TA K EAWAYS
 



F L E I S H M A N H I L L A R D  1 8  

M E P S  C O U N T  O N  A  W I D E  R A N G E  O F  C H A N N E L S  
W H E N  F O R M I N G  O P I N I O N S  O N  P O L I C Y  

How useful are the 
following types of 
communication 
with stakeholders 
(e.g. NGOs, 
industry, think 
tanks) in informing 
your thinking on 
policy issues? 



C O M R E S / B M  S u r v e y  2 0 1 6  

2 1 / 0 1 / 2 0 1 6  F L E I S H M A N H I L L A R D  1 9  



“HACKING” TWIT TER FOR PUBLIC  AFFAIRS  

























H OW  P O L I C Y M A K E R S  I N T E R AC T  W I T H  I N D U S T RY  
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