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THE CSR LANDSCARE IS CROWDED

An average of 48 corporate CSR efforts announcements each day *

More than 807% of Fortune 500 companies have a branded CSR program *

Employees received an average 120 internal emails a day *
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IT’S CYNICAL

* Greater scrutiny of companies
and nonprofit organizations

* Consumers & employees
have greater ability and
channels to share their voice
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The

Economist & IT’S BHHNEiNE

AUGETT J4TR- UPTUNBER 15T 2008 www. SCONGINSL COm

w 1{[  Decentralized sources of information

* Peer to Peer

* More Influencers; Fewer Reporters
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DON’T DESPRIR

You can increase awareness
and action among your key
stakeholders

It doesn’t require having the
biggest brand or budget

It does require adapting to this
new reality
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STEP ONE: BE BOLDER P
T BREAKTHROLGH TEE THEOORL

SOURCE OF

Lack a strong point of view o WE PlUNEERED —
You need vibrancy, purpose and strength FAIR TRADE e
And you have roughly IN BEAUTY I-I_ > S\

12 seconds to do ... BEC AUSE ‘
BEAUTY S

Most organizations communicate in
primary colors - plain and expected
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71%

of consumers are confused or A
unmoved by the message
companies use to talk about their
CSR efforts and impacts

mRDCKET Cone Commun ications CSR Survey 2(;18
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DETERMINE WHAT’S YOUR ROLE

The Verizon Foundation aims to be an
incubator for new solutions that transform
the way Verizon does business and the world
in which it operates.”

/ verizon’

Dell... serves as both a catalyst and a

vehicle for making a difference
in the lives of people and the planet.”
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STEA TWIE
ADD EMOTION

To move someone to action you
must move them emotionally

Can be tears, laughter, anger,
excitement, inspiration, security or
a sense of belonging

CSR is ripe with emotion....
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Emotionally connected
V% audience is 50% likely %/\

to engage with a brand

Harvard Business Journal




STORYTELLING STORIES

& NEWS

@ squarespace @ View Profile

W

Meet Floridalma, a farmer who lives in Huehuetenango, Guatemala

Squarespace’s storytelling of LGBTQ employees

PROCKET

SOCiAL IMPACT



]
WiTH EMOTION FmasH e

YOUTH FOUNDATION

2013 Z5
fﬂémﬂﬂ el ,(//;q/qg/

What does it mean

to do things #LikeAGirl Sp ’

h O Bces It Impact giris’ confidence? A[]
JOIN US IN SPREADING UNSTOPPABLE ‘ 9
DONATE TO THE SPECIAL OLYMPICS THISTHE SEASON

Finish Line &
Special Olympics Yoplait & Breast Cancer

P&G Like A Girl
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STEP THREE:
TALK ABOUT IMPACT

Demonstrate social impact
and business value

Deliver on CSR commitments
to multiple stakeholders

Ensure credibility

Defend and grow budget

PROCKET
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How does Starbucks get renewable energy to stores?

(1) () (3)

We purchase energy and Energy is transferred Our stores take
renewable energy certificates to the power grid. energy from the grid.
from solar farms and wind farms.

In the U.S. and Canada we source renewables from Both renewable energy and We help feed enough green power
anumber of projects, including directly from a conventional energy coexist here. into the grid to match 100% of the
solar farm in North Carolina and wind farms under electricity used by Starbucks stores in

construction in lllinois and Washington. the U.S. and Canada each year.

ACTION

Since 2001, Timberland has
worked to reforest the Horqin Desert:

W?z,{ ‘

L,

DONATED
347 DAYS INVESTED OVER
1.2 BILLION RMB




Americans say they are more
likely to buy from a company that:

o % 31% talks about its CSR purpose % A
697% talks about its CSR

results

Cone Communications CSR Survey 2017



WAYS T

SHuw IT Bold Goals Scorecards Impact Calculators

MONTHLY HIGHLIGHTS & YTD IMPACT VE

c U N N ECT L s 222 Total Raised
a MILL'UN ety 1o 80 . e v

CALCULATE YOUR IMPACT

START HERE!
YOUR ITEMS YOUR IMPACT

A=E T 0

SAVE A LIFE MCAA Pioer Aacon S215¢

Hours of Research Funded

| Families Supported

1134 4mies YU ST €D 0 PN A3 Traeal A FIMIIG?IIAI;ISAHHING
Bag of Clothes v X4
share B ]
: ey Bag of Clothes: Approximately 1 Jacket, 3 shirts, 2 : -
| NetworkOffces partcpating l

Field events

Jeckden 13 Ponceson plos rpbnei iy e =43
hetednd HOW FINANGIAL | [ | GeréaeeCameron

LEL]
i Goodwill helped to cle
| States _ PLANNING CLASS i ki

( | Fun Centers (12) and iPads (4) donated

osmatnd % e var 54,000 NGren cvar e M. of B v

Infographics Donation Equivalencies Interactive Maps

YTEY BT <~ y o ©
FEED: + (o)

= 3,397 I $34,310
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STEP 4.
BE HOLISTIC

Communicationis
evolving beyond traditional
media relations

Requires an approach

using multiple tools to

increase awareness,
engagement and word of mouth
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797%

% say they are more likely to believe a brand’s
CSR commitments if they share efforts
across multiple channels and over time

mRDEHET Cone Commun ications CSR Survey 2017
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THOUGHT LEADERSHIA

Standing up to stand out

Nearly two-thirds of Millennials and
Gen Z express a preference for
brands that have a point of view and
stand for something

Can take many forms:
Active on Social Media
Op-eds
Webcasts & Podcasts
Convening Summits
Research
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THE RISE OF INFLLIENCERS

Social Media

Bloggers

Employee Ambassadors
Employee Resource Groups

Credible & effective if alignment is authentic

P M o) 707 '052

_—
#=Z“=  MrBen Brown @
Published on Jun 10, 2016

This advertisement feature, 24hours in Austria was made in partnership with HEINEKEN to explore
and learn about Gosser beer & their 100% carbon free brewery!
Vioq Ep.973 - SUBSCRIBE - http://tinyurl.com/BrowniesRule
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Rebuild a house. Create
a home.

SHARE YOUR LOVE FC

#WeRunTogether

Rebuild a Home

EMBLOYEE + CONSLUMER
ACTIVATIONS

BOSTON

Rebuilding Together
Virtual Home

e Bar set higher John Hancock
Photo Mosaic

* Range of creative engagements

* Immediate “Impact”

"C’W 7 ff-fi:f:.
i PLEDGE i

OneLessSiraw org

* Shareability

EA campa/gn brought to you by ;

. ONEMOREGeneration -

aarEl

One Less Straw Pledge Seventh Generation Baby Crawl
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MSCHOLASTIC View in browser

¥ Save

Inspire students with
hands-on STEM learning

PAID PARTNERSHIPS

£

DEAN KAMEN'S INVENTIONS:
SEGWAY, DEKA ARM, INSULIN PUMP

Align with relevant outlets Executive Profile

As teachers, you have the power to unlock the next generation of
change-makers. Hands-on, experiential leaming is essential for students

to succeed in today’s modern workforce, and bringing STEM leaming into
m ~ BUSRIESS, FASHION, [EOCUS’ SOURCING JOURNAL SHOP SUBSCRIBE the classroom can inspire your students to explore new paths and
become young inventors

Ability to control message and directly

reach target audience Advertorials

Control Is A Fine Line Between Success and
Failure

WASTE _
RE-IMAGINED

Can help secure future earned media

curs 090

Inside Malone Souliers’ Plan to Go From Up-
and-Comer to Luxury Leader

For one, the brand is actually opening brick-and-mortar shops

Special Sections
Featured Content
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THANK «
you!

Rich Maiore
President
rich(@rocketsocialimpact.com

978-790-6225
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