


DEFINING
THE GOAL

Reimagine your PAC
strategy to tell a
story in a new way
that reaches new
audiences and grows
your PAC.
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TELLING
A STORY

y newsletters
solicitations

tele-town halls

social media .
sharegraphics

Vlsuals

Infographics

wofq  of mouth  events




OPTIMIZING
THE STORY

What works best?
VISUALS!




LMEPAC SURVEY

Employee Employee Employee
Awareness Participation Engagement

What is LMEPAC? Why did you join LMEPAC Charity

P 2
Do you know LMEPAC Match Program

LMEPAC exists? What information

would you like to

Knowledge of .
receive?

legislative priorities Incréfiése/
Decrease Member benefits
contribution
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LMEPAC SURVEY RESULTS

LMEPAC SURVEY DEMOGRAPRICS PesiniEpHBECH tion
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Why do we need
LMEPAC




JOIN LMEPAC

ABOUT LMEPAC

LMEPAC GOVERNANCE

SUPPORTED CANDIDATES

LMEPAC CHARITY MATCH

LEARN MORE. >

COMMUNICATIONS

ELECTION CENTER

& LMEPAC

JOIN LMEPAC

ENGAGEMENT
STRATEGY

Quarterly newsletter to all
PAC Eligible Employees

Visual Storytelling —

&

LOCKHEED MARTIN EMPLOYEES' POLITICAL ACTION COMMITTEE

2015 ANNUIAL REPORT

‘LME PAC
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iInfographics, redesigned
website and more!

\\\ .
\ Expand the LMEPAC
“Ambassadors Program

%,

Create Annual Report

PAC Education video series




BRINGING THE STRATEGY TO LIFE

The DDC team supported LMEPAC by:
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Understanding the
overarching
strategy and goals
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-
Determining

distribution
opportunities

©

Developing the Identifying target
creative strategy audiences to
' reach

Establishing - Maximizing the
cadences for Investment
communication




TELLING A STORY
THROUGH VIDEO

Considerations
for video:
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CEPAC

Linking People & Politics for Energy
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MEASURING SUCCESS FOR ANIMATION
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Reaching new
audiences
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Transitioning
company culture

Educating
eligibles
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Transitioning the
conversation

Addressing myths

-
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Long-term
messaging







Establishing Defining
internal leadership leadership buy-in
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CHARTING A
NEW COURSE

Adapting to
changing
political climates

Addressing cultural
challenges




SHARING
THE STOR

%ifg:ed goals and objectives
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Communicate...Edgcate...Advocate

F — Frequent & Friendly
U — Unexpected & Unpredictable
N — Next Generation!




CARRYING THE BRAND
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% C E ‘ \ give more todayv participatev making a differencev about usv

Linking People & Politics for Energy

Politics. Energy. You.

“We're not Republiean
or Demacratic.

Linking our business to political action empowers
Chevron employees to stand up for energy.

We're pro oil and gas.”

find out more >
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give more about CEPAC events

e your contribution to CEPAG Learn more about what the CEPAC does
for our company and how your support
is needed now more than ever.

© 2016 CHEVRON CORPORATION. ALL RIGHTS RESERVED. PRIVACY POLICY | CONTACT US

CONTRIBUTIONS OR GIFTS TO CEPAC ARE NOT DEDUCTIBLE AS CHARITABLE CONTRIBUTIONS FOR FEDERAL INCOME TAX PURPOSES AND MAY NOT EXCEED $5,000 PER YEAR.
CONTRIBUTIONS ARE STRICTLY VOLUNTARY AND CONFIDENTIAL, AND A DECISION NOT TO CONTRIBUTE WILL NOT AFFECT YOUR RELATIONSHIP WITH CHEVRON IN ANY WAY.
CEPAC CONTRIBUTIONS WILL BE USED FOR POLITICAL PURPOSES TO SUPPORT CANDIDATES FOR FEDERAL OFFICE AND LEGISLATORS IN KEY STATES WHERE CORPORATE
CONTRIBUTIONS ARE NOT PERMITTED. ANY GUIDELINES FOR A SUGGESTED CONTRIBUTION ARE VOLUNTARY, NOT ENFORCEABLE, AND ARE MERELY SUGGESTIONS. YOU ARE
FREE TO CONTRIBUTE MORE OR LESS THAN THE GUIDELINES SUGGEST, AND THE COMPANY WILL NOT FAVOR OR DISADVANTAGE ANYONE BY REASON OF THE AMOUNT OF THEIR
CONTRIBUTIONS OR BY THEIR DECISION NOT TO CONTRIBUTE. UNDER FEDERAL LAW, THE PAC MAY SOLICIT AND ACCEPT VOLUNTARY CONTRIBUTIONS FROM U.S. CITIZENS AND
LEGAL PERMANENT RESIDENTS (THOSE HAVING A GREEN CARD). FEDERAL LAW REQUIRES US TO USE QUR BEST EFFORTS TO COLLECT AMD REPORT THE MAME, MAILING
ADDRESS, OCCUPATION AND THE NAME OF EMPLOYER OF THOSE WHO CONTRIBUTE MORE THAN 5200 IN A CALENDAR YEAR.




EXPANDING THE STORY

Share graphics @ Animated GIFS

CHEVRON EMPLOYEES POLITICAL ACTION COMMITTEE
IS PROUD TO SUPPORT THE PEOPLE WHO STAND FOR

OIL AND GAS

A“PAC" is a term for a political action
committee organized for the purpose of raising
and spending money to elect and defeat

® 8 8 O 5
[ ] | candidates.
PACs can give $5000 to a candidate or committes per election
and $15,000 annually to any national party committee.
————

CEPAC is non-partisan. We support

P m # pro-industry candidates from both political

parties.

i
Now mare than ever it's importont
to elect fegislotors who understand
the people, resources, and
technology and cost required to
America’s energy demand, and
ppreciate the vital role energy
development plays in our
economic growth and
energy security. u7

John Watson
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We speak up for our
business. We value the jobs
it creates and the
communities it serves. We
are proud of what we do
and how we do it. We are
CEPAC.

Why Join O

CEPAC? -

CEPAC supports candidates
who demonstrate a realistic
approach to solving the
problems faced by our
industry.

There is strength in numbers.

Your contribution, when
combined with that of other
CEPAC members, can help
elect candidates who
support our industry.

+ 100% of CEPAC funds go
directly to elections.

# You can give as little as $10
per pay period up to $5000 a

CEPAC

Linking People & Paolitics for Energy

Why does Chevron need your support?

CEPAC makes contributions to federal candidates and to
candidates in states where corporate contributions are
prohibited by law. That is why CEPAC is vital to the success of
the company.

|
m AARR meet the CEPAC Board







ANY QUESTIONS?

Thank You!
Reach out to us anytime:

Angel Riley

Senior Manager

Federal and State Government
Relations & PAC Affairs

Lockheed Martin Corporation
Government Affairs

2121 Crystal Drive
Arlington, VA 22202

(703) 413-5743 (office)
(571) 606-1954 (cell)

angel.l.riley@Imco.com

Teresa Stepic
Senior Vice President
Client Relations

DDC

805 15t Street, NW
Suite 300

Washington, DC 20005

(202) 830-2078 (office)
(571) 438-1102 (cell)

tstepic@ddcpublicaffairs.com




