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Build

PAC

Political Action Committee
S&P Global Weicome, Jillian! (Log out)

Welcome to S&P Global PAC
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Started with the US team and programs, then scaled the model globally.
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Educate

S&P Global

Demonstrated the value of
government affairs via:

Internal Champions

Washington Fly-Ins

Brussels Fly-Ins

Office Visits



Expand

Created a low dollar PAC program e
and extended to a new audience. SaP Global

thehub®  Homs  Division- Coeporats - Tools = Help

A

Recruited younger PAC FederalPolcy Update - January 16, 2018
Ambassadors.

Increased the government affairs
presence on the Company’s intranet.
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Include

Secured elected officials to speak at Company events.

Increased engagement with Employee Resource Groups (ERGS).

Elevated younger subject matter experts in the Company.
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Innovate

Developing a future focused advocacy portfolio.

Communicating via new platforms and partnerships.
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On this #TaxReformTuesday, @SPGlobal
President & CEO Douglas L. Peterson joins
@MichaelDell and CEOs of @DowChemical,
@FirstData, and @DiscoveryComm in
encouraging comprehensive and
transformative #TaxReform.

POLITICO
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Don’t leave business in the lurch in tax reform deal
The U.S. tax plan is close, but it's not there yet.
thehill.com
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Key Takeaways

1. Include networking and professional development opportunities with your advocacy programs.

2. Seek out opportunities to feature policymakers at events in other departments. Educating
employees about public policy does not have to happen exclusively at government affairs
events.

3. Meet your younger employees where they are — expand your programs to the virtual and
physical spaces they occupy.

4. Advocacy is an evolving business. Schedule a cadence to review your programs to transform,
build and innovate.
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