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Message Development

Policy Expertise

Research

Media Relations

Paid Media

Special Events

Branding & Collateral 
Development

Media Training

VNR/ANR/Video/ 
Radio/Television

Digital & Social 
Media Strategy

Alliance Development

Coalition Management

Giving you 720 degrees of INFLUENCE

Who We Are

360 DEGREES OF 
PUBLIC AFFAIRS &
PUBLIC RELATIONS
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Visual Storytelling

Advocacy & The Brand Promise

Effective Visuals

Campaign Examples (Lessons Learned)

Questions
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Trend Lab:

Visual Storytelling



Trend Lab: Visual Storytelling
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Trend Lab: Visual Storytelling
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Advocacy 
&

The Brand Promise



Visual Brand Promise

Promise 
prom·ise (noun)
A declaration assuring that one 
will or will not do something
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A brand is a PROMISE OF PERFORMANCE in advocacy.

Advocacy and the Brand Promise
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What is a brand?

Experience 
ex·pe·ri·ence (noun)
something personally encountered, 
undergone, or lived through.
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Advocacy performance is demonstrated by an experience

Advocacy and the Brand Promise
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What is a brand?

Preference 
pref·er·ence (noun):
Selected or chosen to advance to 
a position.

12



An effective experience results in a preference

Advocacy and the Brand Promise
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Effective Visuals



Visually reinforce the following:

☛ Visual Arc - exposition, rising action, climax, falling action, resolution

☛ Knowledge - known by its target audience for what it stands for

☛ Esteem - held in high regard by the target audience

Effective Visuals
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Establish a point of focus

Effective Visuals
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Effective Visuals: Partnership to Fight Chronic Disease
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Motion & Video

Effective Visuals
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☛Visual Focus

☛ Depth of field

☛ Framing

☛ Isolation

☛ Subject blocking

☛ Effects (e.g. tilt shift)

Effective Visuals: Motion and Video

19



Effective Visuals: Depth of Field and Framing
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Effective Visuals: Framing and Isolation
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☛ Timing creates emotion: 
☛ Cold opens 

☛ Quick cuts

☛ Transitions

☛ Kinetic text 

☛ Motion graphics

☛ Lower thirds

Effective Visuals: Motion and Video
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Effective Visuals: Voices of Value Campaign
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Messaging should be designed
to be simply impactful

Effective Visuals
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Effective Visuals: Messaging

Typeface, color, 

contrast, and scale 

play a vital role
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Effective Visuals: Messaging

26



Design

attention-grabbing

Calls-to-Action

Effective Visuals
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Effective Visuals: Calls-to-Action
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Effective Visuals: Calls-to-Action
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Style

Effective Visuals
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Effective Visuals: Style
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Tools

Effective Visuals
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Effective Visuals: Tools

InVision: Concepting, Art Direction

Illustrator: Vector Illustrations, Typography, Branding, 
Infographics

Photoshop: Websites, Digital Advertising, Print

Sketch: Websites, Responsive, Mobile
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Effective Visuals: Tools

Lightroom: Photography

Canva: Social media and digital advertising

Balsamiq, Axure: Information Architecture 
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Campaign Examples

Lessons Learned
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Campaign Example: WWFH Our Impact

SH4
SH5



Slide 37

SH4 screen shots of the videos 
Sara Herbst, 1/26/2017

SH5 showcase a few different pages on site
Sara Herbst, 1/26/2017



Campaign Example: WWFH Our Impact
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SH4
SH5



Slide 38

SH4 screen shots of the videos 
Sara Herbst, 1/26/2017

SH5 showcase a few different pages on site
Sara Herbst, 1/26/2017



Campaign Example: Veterans Deserve Care
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SH3



Slide 39

SH3 and additional slides with other print materials
Sara Herbst, 1/26/2017
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Campaign Example: Veterans Deserve Care



Key Takeaways



☛ Brand Promise

☛ Transformative Experience

☛ Focus

☛ Style

Key Takeaways
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Questions?



1220 19th Street NW, Suite 300
Washington, D.C. 20036

P: 202.962.3955


