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HOW IS DIGITAL MOST 

USEFUL TO YOU?



INPUTS COMMUNICATIONS EVALUATION

Intelligence People Content Channels Distribution Advocacy Analytics External 
evaluation

Monitoring / 
issue tracking

Reputation & 
sentiment 
tracking

Influencer ID

Network 
analysis

Votewatch

Copy to

Audiovisual

Owned 
(websites, 

blogs, 
podcasts, 

events)

Social 
networks 
(Twitter, 
LinkedIn, 

Twitter etc.)

Social ads

Search 
engine 

marketing

Native 
(sponsored)

Content 
discovery 
(Outbrain)

Campaigning 
infrastructure 

e.g. 
Nationbuilder

Websites & 
social 

networks 
analytics 

tools

Various tools 
to determine 

external 
reach & 
impact

THE ‘COMPLETE’ LANDSCAPE



INPUTS COMMUNICATIONS EVALUATION

SOFTWARE FOR INTELLIGENCE & RELATIONSHIP MANAGEMENT (AND MORE)
For example: Quorum & FiscalNote

THE ‘COMPLETE’ LANDSCAPE



COMMUNICATIONS

Content Channels Distribution Advocacy

TODAY



DIGITAL PA: 
GUIDING PRINCIPLES



Never just 
about 

“GETTING 
OUR 

MESSAGE 
OUT”



DIGITAL 
SHOULD NOT 

HAPPEN IN 
ISOLATION



TIE

BIG
GOAL

STRATEGY

DIGITAL
METHODS



WHAT ARE WE TRYING TO ACHIEVE?

INFLUENCE A CURRENT 
FILE?

BUILD POLITICAL CAPITAL TO 
ENHANCE YOUR CHANCES 
OF SUCCESS MEDIUM TO 

LONG-TERM?

SHAPE  THE EXTERNAL 
ENVIRONMENT ON A HIGHLY 

POLITICAL ISSUE?



SAMPLE STRATEGIES & EXAMPLES

INFLUENCE A 
CURRENT FILE

BUILD POLITICAL 
CAPITAL

SHAPE THE 
EXTERNAL 

ENVIRONMENT

FAST MOBILISATION OF 
SUPPORTERS







SAMPLE STRATEGIES & EXAMPLES

INFLUENCE A 
CURRENT FILE

BUILD POLITICAL 
CAPITAL

SHAPE THE 
EXTERNAL 

ENVIRONMENT

EASY INFORMATION 
PROVISION





SAMPLE STRATEGIES & EXAMPLES

INFLUENCE A 
CURRENT FILE

BUILD POLITICAL 
CAPITAL

SHAPE THE 
EXTERNAL 

ENVIRONMENT

REPOSITIONING TO COUNTER  
ADVERSE PERCEPTION











SAMPLE STRATEGIES & EXAMPLES

INFLUENCE A 
CURRENT FILE

BUILD POLITICAL 
CAPITAL

SHAPE THE 
EXTERNAL 

ENVIRONMENT

BUILD AND HARNESS CREDIBLE 
EXTERNAL SUPPORT



Identify technology provider

Identify potential allies

Reach allies through targeted ads 
(and whatever other means)

Keep allies informed
via email and other means

Give allies means to advocate 
when the time is right



5 TRENDS IN 
EU DIGITAL PA 



1. RISE OF 
US-STYLE ADVOCACY



Target audience:
policy makers

2. LINKEDIN AS THE 
PRE-EMINENT SOCIAL NETWORK



SOCIAL

SEM

SPONSORED

3. PAY TO PLAY CONTINUES 
AND BECOMES ACCEPTED



4. BEYOND 
BORING CONTENT



5. COMMUNITY & 
COALITIONS SHIFT ONLINE



THANK YOU



bit.ly/DigitalPAeBook



QUESTIONS?



EMAIL
steffen.moller@rudpedersen.com

PHONE

TWITTER

+32 468 09 94 02

@steffenmoller

STEFFEN THEJLL-MOLLER
YOUR CONTACT


