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HOW IS DIGITAL MOST
USEFUL TO YOU?



INPUTS

THE ‘COMPLETE LANDSCAPE

COMMUNICATIONS

EVALUATION

Monitoring /
iIssue tracking

Reputation &
sentiment
tracking

Influencer ID

Network
analysis

Votewatch

Owned
(websites,
blogs,
podcasts,
Copy to events)

Audiovisual Social
networks
(Twitter,
LinkedIn,
Twitter etc.)

Social ads

Search
engine
marketing

Native
(sponsored)

Content
discovery
(Outbrain)

Campaigning
infrastructure

eg.
Nationbuilder

Websites &
social
networks
analytics
tools

Various tools
to determine
external
reach &
impact



THE ‘COMPLETE LANDSCAPE

INPUTS COMMUNICATIONS EVALUATION

SOFTWARE FOR INTELLIGENCE & RELATIONSHIP MANAGEMENT (AND MORE)
For example: Quorum & FiscalNote



TODAY

COMMUNICATIONS
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Never just
about

"GETTING
OUR
MESSAGE
ouT
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DIGITAL

SHOULD NOT

HAPPEN IN
ISOLATION



TIE

STRATEGY

DIGITAL

METHODS I



WHAT ARE WE TRYING TO ACHIEVE?

BUILD POLITICAL CAPITALTO

SHAPE THE EXTERNAL
INFLUENCE A CURRENT ENHANCE YOUR CHANCES

ENVIRONMENT ON A HIGHLY
POLITICAL ISSUE?

FILE? OF SUCCESS MEDIUM TO
LONG-TERM?




SAMPLE STRATEGIES & EXAMPLES

SHAPE THE
EXTERNAL
ENVIRONMENT

INFLUENCE A BUILD POLITICAL
CURRENT FILE CAPITAL

oioio
FAST MOBILISATION OF
SUPPORTERS




i 1SIGN UP Iome cameain

HALF OF ALL HughsEish Fight Join The Fish Fight: www.fis..
FISH CAUGHT

IN THE NORTH SEA i >

ARE THROWN

was’ied
BACK OVERBOARD

DEAD.

671,61 8k

PEOPLE ARE SUPPORTING THE CAMPAIGN SO FAR!

YOU ARE

BEING HEARD
WHERE IT
MATTERS

OUR FAMOUS
FISH FIGHTERS»

RICHARD BRANSON STEPHEN FRY

Find us on Facebook

! ’ Hn)h Fish Fight

Hugh's Fish Fight

S




UBER BRUSSELS

DEA.R B ‘ OIS, '

Say NO to t‘\B




SAMPLE STRATEGIES & EXAMPLES

SHAPE THE
EXTERNAL
ENVIRONMENT

INFLUENCE A BUILD POLITICAL
CURRENT FILE CAPITAL

oioio
EASY INFORMATION
PROVISION




GO g|e EU position company X on issue Y



SAMPLE STRATEGIES & EXAMPLES

SHAPE THE
EXTERNAL
ENVIRONMENT

INFLUENCE A BUILD POLITICAL

CURRENT FILE CAPITAL

¥
©®

REPOSITIONING TO COUNTER
ADVERSE PERCEPTION
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European Metals @Eurometaux - Jan 27 b
weenss  #Metals are THE enabling #RawMaterial of the #EUGreenDeal! By 2050

we'll need much more of them for:

Ed Batteries

= Clean Mobility

~ Wind power

{:Solar power

4 Electrification

See more about their uses: bit.ly/2RwEIWp

How metals enable Europe’s climate transition
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SAMPLE STRATEGIES & EXAMPLES

SHAPE THE
INFLUENCE A BUILD POLITICAL

CURRENT FILE CAPITAL

EXTERNAL
ENVIRONMENT

.

BUILD AND HARNESS CREDIBLE
EXTERNAL SUPPORT




®) Crodit Union
National
cuna Association

Identify technology provider

GRASSROOTS ACTION CENTER

Oppose Section 2821 of the Senate NDAA bill

Soction 2821 of the Senate NDAA bil would allow banks to have rent-free
access 10 establish beanches on military bases. If section 2821 isn't rernoved
from the bill, basks Fce Wells Fargo and Bank of America will have sasier
#ccoss 10 st up shop on bases around the.,

Identify potential allies

Don't Tax My Credit Union

Credit unices promote the economic well-being of 115 milion Americans,
espedally those of modest means, through a system that is member.owned
and not-for-peofit. However, bankers are trying to coenince Congrass that they
should tax credit unions 30 that banking investors..,

Reach allies through targeted ads
e T (and whatever other means)

the peoident peop 10 olimi fedaral funding lovel for the Community
Devel Fi jal Instituts Fund {CDFI) Fund, CDFls finance

Sign Up for Alerts
Enter your information below to sign up.

Keep allies informed
via email and other means

®
o o .
P o Give allies means to advocate
when the time is right
Find Politicans
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. LINKEDIN AS THE

PRE-EMINENT SOCIAL NETWORK

Target audience:
policy makers

Member of the European Parliament,

Head of Cabinet

E European Commission

- Head of Unit,
E
N European Commission

Press Officer
European Medicines Agency

-y Head of Coms and External Relations
m— European Food Safety Authority (EFSA)

Corpoeate Reputstion &
£ Policy Makers # -

1,600,000 potential Linkedin members reached

! INCLUDE
Pecple with English as their profile language in:

Locations
United States

AMD whe meet ANY of the following criteria:

Company Industries
Legislative Office, Judiciany, Pelitical Organization

Public Policy, and Think Tanks

Government Administration, Government Relations

AND whe meet ANY of the following criterix

Job Seniorities
Senior, Manager, Director, VP, CXO, Owner, and Partner




3. PAY TO PLAY CONTINUES
AND BECOMES ACCEPTED

SPONSORED
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. ; '

@ SOCIAL







Steffen Thejll-Moller
Joined group: May 2014

Recent
&b Public Affairs Council

&b FleishmanHillard Brussels...

&4 Future of Rural Energy in ...

& Expats Networking in Brus...

&b Public Relations and Com...

Groups

&b Public Affairs Council

& FleishmanHillard Brussels...

&b Future of Rural Energy in ...

Show more ~~

Events +

Followed Hashtags

Discover more

@
Pablic Affain
Comncil

@Q"'

Public Affairs Council
&4 Unlisted group

[£ Start a conversation in this group i%i [ B

m Recommended
Emre Dogru « 2nd LY
Managing Partner at StratejiCo.
. w

The Corporate Diplomat

AR 17 ollowers + Follow
we®

Meet the new global order defined by 5G and lessons for Corporate

Diplomats.

#5G #Huawei #bigtech
https://Inkd.in/gWPYF4X

5. COMMUNITY &
COALITIONS SHIFT ONLINE

4,971 members See all

Including Matthew C. and 4,970 others

L9084

About this group

The Public Affairs Council is the leading
international association for public affairs
professionals. Its mission is to advance the field
of public affairs and to provide tools and
resources that enable public affairs executives
and managers to achieve their business and

Show more ~

Group rules

When you interact with the Council’s group on
LinkedIn, you agree that your statements do not
reflect the positions of the Council or its staff,
that you will abide by applicable online laws,
and that the Council’s original content and
intellectual property are protected under

Show more ~

Group admins

Laura Horsley - 2nd Owner
Senior Director of Marketing and
Communications at Public Affairs
Council



THANK YOU



DIGITAL PUBLIC AFFAIRS IS DEAD,
LONG LIVE DIGITAL PUBLIC AFFAIRS
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SECOND EDITION

bit.ly/DigitalPAeBook



QUESTIONS?



YOUR CONTACT

STEFFEN THEJLL-MOLLER

steffen.moller@rudpedersen.com

+32 4638 09 94 02

)| - @steffenmoller



