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Source: FACEBOOK

Cyclicality in profile photo uploads and trends revealed by 

a time series model. Dashed line indicates when HRC 

campaign was launched.

More individuals changed their profile photos on 

March 26 (red) compared to the previous week 

(black).
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ENGAGEMENT RATE

19.8%

OVER 

14,000 
RETWEETS

Source: TWITTER
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HRC.ORG

600% INCREASE 

IN WEB TRAFFIC

700,000 

UNIQUE VISITORS 

IN 12 HOURS
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tumblrIMPACT

“This looks awesome and really really

interesting. Like you might get all the benefits 

of tumblr's built-in audience but still have 

your CMS serving up content. Can you 

divulge any of your thinking behind this?”























We received 

widespread news 

coverage about the 

viral nature of the 

campaign.
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