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Public Affairs Council Profile

Year Founded

Total Members

Total People Active

Events Per Year

Total Staff

Office Locations

Politics

1954

700 organizations

9,000

110

23

Washington/Brussels

Nonpartisan/Nonpolitical





The Member Experience



Old Trends that Will Continue

• Integration of public affairs functions –
Comms, GR, CSR, sustainability, 
stakeholder engagement

• Proactive measurement/ROI

– 360˚ evaluation of function

• Globalization of profession and planning



6 Disruptive Trends 
Affecting Public Affairs



Trend #1: 
Millennials



Public Affairs for Millennials

• Don’t call them millennials!!

• Policymakers, staff, advocates

• How they learn, absorb info & engage

1. Attention spans

2. Visual storytelling

3. Go where they are

4. Want to make a difference

5. Not brand loyal

6. Diverse group: don’t paint with a broad brush



Publicaffairstrendlab.com



Trend #2: 
Low Trust 
in Big 
Institutions



Edelman Trust Barometer 2016



Four Key Factors Affecting Trust



How to Build Trust? 

• Need to humanize organization and issues

• Think tribal mentality

• Spokespeople and heroes in stories should 
be “like the audience” 

• Peers as validators: science, research and 
proof aren’t enough – personal stories, 
peer support, testimonials 



Honesty Meter

2015 Public Affairs Pulse Survey
www.pac.org/pulse



Trend #3: Political Unpredictability 



What is Going On? 

• Trump: pollsters and media missed it

• D.C. bubble

• Party position shift on major issues

• U.S. went from federal to state focus; with 
Trump, may shift back

• What’s likely to stay the same? 

– Regulatory advocacy & ballot initiatives 



a. EU/EP changes
b. National elections
c. Brexit
d. Populism

What is Going On? 



EP reshuffle



2017



#Brexit





Trend #4: 
Noise



Noise

• Never been a noisier political/media 
environment

• Fake news stories

• People likely to tune out of everything

• Likely to only get traction on big issues

– Small/medium issues will get lost in public 
shuffle

– That’s where good grassroots can help



Trend #5:
Engagement 
on
Social Issues 



Expectation of Corporate 
Engagement 

• Companies expected to share social values 
of customers

• Societal expectation is that role is played 
not only in CSR and sustainability but also 
social issues



Taking a Stand on Social Issues



New Research from the Council

 Poll conducted of 92 corporate 

public affairs executives via 

Survey Monkey

 August 2016 timeframe

 Conducted by Council staff



Pressure to Engage on Social Issues
Public Pressure Over Last Three Years

Increased 
Somewhat

45%

Stayed the 
Same
40%

Increased 
Significantly

15%

Source: Public Affairs Council survey of 92 corporations, 2016



Pressure to Engage on Social Issues
Public Pressure Over Next Three Years

Increase 
Somewhat

60%
Stay the 
Same
25%

Increase 
Significantly

14%

Source: Public Affairs Council survey of 92 corporations, 2016



Where Pressure is Coming From

78%

70%

51%

39%
36%

33% 31%

Senior
Management

Other
Employees

Customers Advocacy
Groups

Shareholders Other
Companies

Local
Communities

Source: Public Affairs Council survey of 92 corporations, 2016



Most Common Advocacy Strategies

64%

51%
49%

45%
43%

40%

Joined Coalition Lobbied at
State/Local Level

Press Releases &
Statements

Lobbied at
Federal Level

Signed Petition Formal Policy
Position

Source: Public Affairs Council survey of 92 corporations, 2016



New Research from the Council

2016 Public Affairs 

Pulse Survey

 Telephone poll of 1,000 Americans

 Poll in field Sept. 12-17, 2016

 Conducted by Public Opinion 

Strategies



55%

61%

63%

64%

64%

67%

74%

Age

Gender

Religion

Disability

Sexual Orientation

Gender Identity

Race or Ethnicity

How Americans View Discrimination
Percentage Saying Discrimination is Serious or Very Serious Problem

Source:  2016 Public Affairs Pulse Survey



Are Companies Playing Positive Role?

Source:  2016 Public Affairs Pulse Survey



Opinions of Firms That Take Action

Source:  2016 Public Affairs Pulse Survey



Trend #6:
Professional 
public affairs



a. Increased importance
b. Strategic approach
c. Integrated comms
d. Digital beyond social
e. Changing skillset











European Trade Associations
Social media adoption 2015-2016

© Cambre Associates



Online ads to drive advocacy messages



Digital beyond social



Changing skillset





Sheree Anne Kelly

Senior Vice 
President

skelly@pac.org

+1.202.787.5970

@PACouncil

LinkedIn.com/in/

ShereeAnne

András Baneth

Managing Director, 
European Office

abaneth@pac.org

+32.496.201416

Linkedin.com/pub/an
dras-
baneth/3/5a0/607

mailto:skelly@pac.org
mailto:abaneth@pac.org

