
2016 POLIT ICAL CONVENTIONS
MAXIMIZING OPPORTUNITIES



WHERE?

Republican National Convention

Cleveland, OH

July 18-21, 2016

21,000 hotel rooms in downtown & 

surrounding area

An estimated 50,000 attendees, including 

15,000 credentialed media

$200 million economic impact

5,000-10,000 expected demonstrators

Democratic National Convention

Philadelphia, PA

July 25-29, 2016

11,000+ hotel rooms

An estimated 50,000 attendees

$200 million in direct economic impact 

and more than $400 million in indirect 

economic impact

Number of cheesesteaks consumed? Lots



NGOS & ADVOCACY 

LEADERS

CELEBRITIESINDUSTRY & BUSINESS 

LEADERS

DOMESTIC & 

INTERNATIONAL MEDIA

LOCAL, STATE & FEDERAL 

ELECTED OFFICIALS

DELEGATES

WHO?



Create new business and marketing opportunities by leveraging the 

exposure of the conventions to reach broader target markets

BUSINESS & MARKETING OPPORTUNITIES

POLITICAL OBJECTIVES

Meet specific political objectives with key government stakeholders 

and decision makers (federal, state, and local)

Identify and advance specific policy objectives that will help 

you achieve your organization’s goals

POLICY OBJECTIVES

WHY? WHY?



Opportunities 



TYPICAL CONVENTION DAY

Business Leader

Morning Briefing by National 

Journal/Atlantic

Panel discussion on 

business/industry related issue

Break at a sponsored 

hospitality suite

Happy Hour 

Convention Hall / or Nightly Watch 

Party by Politico

Unofficial night time activity with 

music/celebrity guests

(ex: Warehouse Party  or 

Musicians On Call's Event)

Late Night Party

Media

Politico's Playbook Breakfasts

Cover onsite services project activity  

or press briefing

Break at a sponsored 

hospitality suite

Convention Hall

Unofficial night time activity with 

music/celebrity guests

(ex: Warehouse Party or 

Musicians On Call's Gala)

Late Night Party

State Delegate

State Delegation Breakfast

Afternoon business session

Caucus Meetings

State Delegation Reception Event

Convention Hall

Unofficial night time activity with 

music/celebrity guests

(ex: Warehouse Party or 

Musicians On Call's Event)

Late Night Party 

Free and/or registration required

Ticket/Sponsorship/Credential required
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OPPORTUNITIES

• THOUGHT LEADERSHIP

– Lead national conversation about your business or policy objective

• CITIZENSHIP & SERVICE

– Integrate with your existing public affairs programs

• AWARENESS

– Build awareness through media and social media

• HOSPITALITY

– Build relationships with influencers

• BRAND PROMOTION

– Introduce new product or promote with key audiences



OPPORTUNITIES INSIDE PERIMETER

• Suites

• Hospitality space

• Marketplace

OPPORTUNITIES OUTSIDE PERIMETER

OPPORTUNITIES

• Large events

• Local venues – museums, restaurants, hotels

• Brand marketing



THOUGHT LEADERSHIP

TOPICS

Economic growth

Education

Energy/Environment

Immigration

Tax policy

Trade

Health care

Financial services

Small business

PANELISTS

Policy makers

Journalists

Industry leaders

Competitors

Advocates/NGOs

Think tanks

Celebrities
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CITIZENSHIP & SERVICE

• Showcase your organization's CSR 

program

• Sponsor on-site or off-site volunteer 

activities

• Host a cultural event



MEDIA & SOCIAL

• Conduct interview/press briefings

• Invite media personality to moderate or 

speak at your event

• Monitor media conversation and 

engage online

• Be a part of the conversation through 

social media

• Digital advertising



HOSPITALITY

• Network with a purpose

• Remember your key messages & 

audiences

• Build relationships for the future

– Who do we need to know better?

– Who needs to know us?
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BRAND PROMOTION



UNOFFICIAL NIGHT TIME ACTIVITIES
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UNOFFICIAL DAY TIME ACTIVITIES



Rules and Sponsorships



BASIC LEGAL RULES 

 Unlimited contributions, including corporate 

contributions may be made. 

 Tax deductible

 Cannot promise credentials or something in return

 Republican Committee on Arrangements

 Democratic National Convention Committee

 No corporate contributions to Convention 

committees

 Corporations may sell goods and services











Lizanne Sadl ier  Corey Ealons
lsadl ier@voxglobal .com cealons@voxglobal .com
202-772-6964 202-772-5014


