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Anchor & pressure




EU vs national route?

Exclusive Shared

Customs Trade Energy. Environment
. ’ 4 Freedoms, Agriculture
Competition, € Consumer Protection

rural & regonal funding instruments
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Education, Taxation,
Social affairs,
Employment,
Foreign policy*




The rise of data in PA

How often Germany voted in minority in the Council of Ministers of the EU (01.07.2009 - 13.07.2015)

®
y

13
EMPL
E MW
PECH
AFET
H
M
JURI
RECI

BLUDG
COMNT

L
L
CLILT
DENWE

]

INAC L

THRAMN



Law and expectations

Outside of business
activities

o Donations

Corporate o Volunteering
Citizenship o Foundations

Expectations of society

Part of business

Corporate Social activities (beyond laws)
Responsibility o Code of Conduct

o Labels
o Standards

Mandatory

Legal Compliance

Criminal, civil and
administrative laws




Questions, comments?



